
76  ALASKA BEYOND MAGAZINE  APRIL 2015 APRIL 2015  ALASKA BEYOND MAGAZINE  77

ON JULY 10, 1915, pioneers gathered at a remote location in Southcentral 

Alaska to bid for town lots in a brand-new settlement that then consisted of 

several hundred tents scattered across the lowlands along a place called Ship 

Creek. The 2,000 or so hardy souls gathered on the shores of Cook Inlet had 

come to extend an existing rail line northward from Seward to Fairbanks, at that 

point the two main cities in Alaska outside the Panhandle.

More than two years later, on October 24, a locomotive pulling hopper cars 

filled with coal departed Chickaloon, Alaska, 80 miles north of Ship Creek, 

headed south along the newly lengthened Alaska Railroad. The coal was bound 

for U.S. Navy ships, which were sailing into the world’s first global conflict. At 

the end of the train’s three-day journey, it pulled into the young small city that 

had just recently been officially named “Anchorage” by the U.S. Post Office.

On July 10, 2015, an interconti-

nental Boeing 747 will coast to a 

stop on the tarmac at Ted Stevens 

Anchorage International Airport. 

The plane—let’s say it is carrying 

automotive electronic parts—is 

bound for London, where it will 

offload its cargo, reload and head 

back to Asia. While in Anchorage, 

it will take on fuel, provide rest for 

its flight crew, and as it does so, 

transfer a bit of money from Asia 

to Alaska in sales of jet fuel, food 

and lodging and other necessities.

Both events illustrate a truism 

about human life that applies 

perfectly to Anchorage on its 

100th birthday: The more things change, the more 

they stay the same.

The city that began life as a commercial transfer 

point and energy center—a “crossroads city,” it’s 

often called—remains just that. When that first coal 

train reached Anchorage, that was the end of the line 

for the moment, and the coal was loaded on ships 

for passage to Sitka.

Today, the city’s airport is a hub for both intercon-

tinental and domestic cargo. Overall, 2.9 million 

metric tons of cargo a year move through TSAIA, 

one of the six busiest cargo airports in the world. 

Alaska Airlines is the leading domestic cargo carrier 

at Anchorage, transferring 84 million pounds of 

cargo between the rest of the United States and the 

dozens of Alaska cities the airline serves. 

But while the basic nature of a place may endure, 

its facets change constantly. Today Anchorage holds 

major regional headquarters for 

oil companies such as BP, Con-

ocoPhillips and ExxonMobil; as 

well as dozens of smaller com-

panies that provide supplies and 

services in Alaska’s 21st century 

resource grounds, the North 

Slope. The boomtown that was 

a tent encampment for approxi-

mately 2,000 people now has 
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passed 300,000. It’s the largest in Alaska, the most 

northerly city of its size in the Western Hemisphere.

The encampment that sprang up on Ship Creek 

held a few more hints about Anchorage’s character. 

Consider the city’s name. Legend says it was Centennial City
Anchorage honors its past and is optimistic about its future

By Sarah henning

ANCHORAGE History

Modern Anchorage’s 
glistening office 
towers are a far cry 
from the tents that 
sprang up along 
Ship Creek in 1915. 
Anchorage Trolley 
guides explain the 
city’s colorful history 
to thousands of 
visitors every year.

TENT CITY REVIVAL
Enjoy a pop-up museum, hands-on family activi-
ties and more July 25 & 26 at Delaney Park Strip 
adjoining downtown Anchorage, where the 
festival grounds will fill with tents, reminiscent 
of Anchorage’s humble beginnings in 1915. 

The festival is hosted by one of the city’s 
first organizations, the Anchorage Chamber of 
Commerce, to celebrate its own 100th birthday. 
Festival tent displays will be designed to trans-
port visitors through the city’s eras of economic 
expansion, including the roaring 1920s when the 
Alaska Railroad ruled and the 1970s when oil 
held sway.

Summer visitors can look forward to many more 
centennial events, including several exhibitions 
at the Anchorage Museum, a summer solstice 
festival downtown June 20, and an Anchorage 
Bucs/Glacier Pilots Fourth of July Throw-Back 
Baseball Game.

Learn more at anchoragecentennial.org.
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ANCHORAGE IN FOCUS!

DISTRIBUTION
Reach more than 2.1 million travelers each month who are located in the western U.S., throughout Alaska and 
on the eastern seaboard.

EDITORIAL
Alaska Beyond Magazine will present a feature article in April 2016 that explores the economic advantages 
that make Anchorage so popular with businesses wanting to relocate or expand, as well as the outstanding 
leisure, recreational, and cultural activities that make Anchorage such a high-demand area. We will celebrate 
100 years of Anchorage history. 

TARGET AUDIENCE
• 54% of our readers have household income of $100,000 or more; 15% in excess of $150,000.
• Readers spend an average of 30-40 minutes with the magazine.
• 68% of readers have acted upon information seen in the magazine. 
• 90% of airline magazine readers say they trust the information seen in the magazine.
• 80% of frequent fliers read the current months issue.
• The airline magazine is the only reading materials in the seatback pocket.

ADDED VALUE
Free Advertiser listing.
Website link – please see www.alaskaairlinesmagazine.com/ads. Your web address and link to  
your site will be available the month your ad appears plus the three months following your  
ad placement.

Digital edition of Alaska Beyond Magazine can be accessed via www.alaskaairlinesmagazine.com

Presented in Partnership with the Anchorage Economic Development Corporation and Visit Anchorage.

Contact:
Duane Epton
907.561.2450

duaneepton@gmail.com

A special advertising
  opportunity in the 
April 2016 issue of  

Alaska Beyond Magazine

Space Close:
02.16.16

Materials Close:
02.23.16

NET RATES
Full page.......................... $6,430 
2/3 page.......................... $5,044
1/2 page.......................... $4,662
1/3 page............................$3,034
1/6 page.......................... $2,261
All rates are U.S. net

Alaska Beyond Magazine
Paradigm Communications Group
2701 First Avenue, Suite 250
Seattle, WA 98059
phone 206.441.5871 / fax 206.448.6939
www.inflightpubs.com
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average MONTHLY readership / passengers on board

* 2015 data represent a passenger increase forecast by the publisher of +9.5% year-over-year.  

All data is subject to revision as public information is released by Alaska Air Group.
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